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| Disclaimer

Thisreport has been prepared by Amorepacific Corp. (hereinafter referred toas "the Company') for the purpose of providing investors with relevant information concerning the disclosure of the Company’s plan to enhance corporate
value.

The Company has not undergone any independent external evaluation or verification process regarding the information contained herein.
The Company makes no representations and/or warranties concerning the fairness, accuracy, or completeness of the information or opinions included in this document.

Theinformation contained in thisdocument is prepared as of the date of disclosure of this document, and should be interpreted in accordance with the circumstances prevailing at that time.

Theinformation presented or included in thisdocument may be subject to changes without prior notice, and despite any such changes, there may be no amendment or supplementation to this document to reflect any significant
changesfollowing its disclosure.

This document includes the Company's estimated financial results and operational performance which have not been audited or reviewed by an external auditor, and such content may be altered in the course of audit or review.

Unless otherwise stated, the operational and financial information contained in this report has been prepared in accordance with the Korean International Financial Reporting Standards (K-IFRS).
Thescope of financial performance is prepared on a consolidated basis unless specified otherwise, and the non-financial performance indudes those of the subsidiaries covered in the Company's financial report.

This document may include information reflecting the Company’s future projections, which are based on assumptions about the future that are beyond the Company's control, and there is a risk or uncertainty that outcomes may
differ materially from those projected herein.

The Company does not undertake any obligation toamend or supplement any projected information or target figures to reflect subsequent results or changes after the disclosure of this document.

Neither the Company nor any of its affiliates, employees, or advisors—nor any party related to the Company—assumes any cvil, criminal, or administrativeliability whatsoever, regardless of fault, for any damages that may result
from the use of this document andy/or its contents by the Company's shareholders or investors, or any other damages related to thisdocument.

This document does not constitutea solicitation for the subscription or purchase of stocks issued by the Company or any other investment proposal, and none of its contents should be taken as a basis or grounds for any related

contracts, agreements, or investment decisions.
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I Company Information

\ET o€z  Amorepacific Corp.

CEO

Kyungbae Suh (Chairman)
Seunghwan Kim (CEO)

100, Hangang-daero, Yongsan-qu,
Seoul, South Korea

Cosmetics manufacturing and sales

I Shareholder Composition

<1%

Treasury Stock

42%

Others

(%
NPS

[As of Dec 2023, Common Stock]

38%

Amorepacific Group

Shareholder
Composition

12%

Major Shareholders
and Related Parties

June 29, 2006
Common Stock 58,492,759 / Preferred Stock 10,557,830
3 Koree ot el Copare MSCI &

I Board Structure

AMOREPACIFIC

CORPORATION

Total 10 directors (4 internal directors and 6 external directors)

Executive Committee

RiskManagement
Committee

Internal Transaction
Committee

Compensation Committee
ESG Committee

Audit Committee

Independent Director
Nomination Committee

Deliberate and make decisions on business matters delegated by
the Board of Directors

Discuss, deliberate and make decisions on matters regarding

overall business risk

Deliberate matters and make decisions requiring prior review
regarding transactions with counterparties associated with persons of
special relationship

Discuss, deliberate, and make decisions on matters related to
compensation for executives

Discuss, deliberate, make decisions on overall matters related to ESG

Audit accounting and company activities in accordance with
law and regulations etc.

Nominate candidates for independent directors at Shareholders
General Meeting
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Amorepacific operates in the cosmetics and personal care industries and maintains a diverse brand
portfolio within each segment

I Major Brands and Domestic Business

AMOREPACIFIC

I Cosmetics I DomesticSales Mix by Channel (2023)

Sulwhasoo HERA Others
Luxury —

Cosmetics DTTT IOPE /Zb

Domestic Online

Travel Retail
Premium LANEIGE AESTURA
Cosmetics % +t gé COSRX
Domestic Offline
| Personal Care = DomesticOnline: Achieved sales growth driven by solid performance of
key products from major platforms
ILLIYOONE RYO LABO-H = Domestic Offline: Expanded sales from MBS channel and improved
Daily Beauty profit structure of traditional offline channels
sﬂll;;g" @@ Longtake = Travel Retail: Reorganized operations focusing on key target customers

and emerging channels
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As of 2023, domestic sales compose 60% and overseas sales compose 40% of regional sales.

AMOREPACIFIC
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The company is accelerating its expansion into major key markets, not only in Asia (including Greater China)
but also in the Americas and EMEA, thereby strengthening its positioning as a global brand company

Overseas
40%
Domestic

60%

Sales by Region (2023)

ASi q | Strengthening market presence

(6%

Greater China® 50%,
rea;t;ermazs,;o INNISFree ETUDE RYO =

HERA IOPE JQ

/ﬁ) Sulwhasoo AESTURA

Americas
20%

EMEA | Initial market expansion through acquired brands, and
1 recently, diversifying brand portfolio by adding new brands
%

INnnisrFree Sulwhasoo
werw
GOUTAL ‘i"t,j\:v:‘f_i«\-’}

TATA HARPER'

through various brands, products, and categories

Sales by Region

Expanding markets
by focusing on major skincare brands

/p Sulwhasoo

INNISFree :

'} GOUTAL

* Greater China includes China, Hong Kong and Taiwan
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The company expanded its business through China and travel retail, but high dependency on this region
and channel also caused delayed response to environmental changes, leading to slow down in sales and
profitability in recent years

1 2014-2023 Revenue and Operating Margin Trend

Substantial growth in China and travel retail Challenging business environment resulted in Securing new growth momentum

Phase . . Phase o Phase .
channels led to revenue and operating margin 2 reduced level of growth and profitability for key 3 through brand investmentand
expansion markets and traditional channels channel optimization
16.2% mmmm Revenue ~ —O—OPM%

15.0%

[Unit: KRW bn, %]

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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Although PBR is above the industry average, it declined to 2.0x in 2023 from 3.1xin 2019, due to decline in ROE
resulting from lower profitability caused by weakened business performance

I DTN T —

03398
3.2
31 >4% 59.7
2.4
(®)
- X 48.6 201 471
20 2.0
0.8%
2019 2020 2021 2022 2023 2019 2020 2021 2022 2023 2019 2020 2021 2022 2023
5-Year Average 5-Year Average 5-Year Average
. DomesticConsumer . DomesticConsumer : DomesticConsumer
AmorepacificCorp. KOSPI1200 Goods AmorepacificCorp. KOSP1200 Goods AmorepacificCorp. KOSP1200 Goods
2.5 1.9 1.1 3.4% 5.9% 3.9% 109.1 79.9 27.4
. . . Outperformed k rsand market average,
Outperformed peers in KOSPI 200 and Domestic Underperformed the ROE average of peersin but Eiems furt ?nperzvement duetoweaien o
Consumer Goods Domestic Consumer Goods and KOSPI 200 ™ P

profitability and market capitalization

*KOSPI200: Averageof KOSPI1 200 companiesselected by Korea Exchangeasof September 30, 2024.
* Domestic Consumer Goods: Averageof 72 KOSPHHisted companiesdassified asconsumerstaplesaccording tothe Global Industry Classification Standard(GICS) industry dassification.
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Decline in sales and profitability led to lower net profit margin and asset turnover ratio, resulting in ROE lower than
Cost of Equity. Optimization of asset management is required for the company by improving key regional/channel
performance and rebalancing its regional/channel portfolio

Net Profit Margin

Net Income Attributable to Controlling Interest / Revenue

4.9%

4.3%
4.0%

3.3%

0.8%

2019 2020 2021 2022 2023

5-Year Average

. DomesticConsumer
AmorepacificCorp. KOSPI200 Goods

3.4% 2.9% -0.1%

Improved profitability from
recent business rebalancing efforts

*KOSPI200: Average of companiesinduded in KOSPI 200 selected by Korea Exchangeasof September 30, 2024.

ROE

Total Asset Turnover

Revenue /Total Assets

1.0

0.8 0.8
0.7
0.6

2019 2020 2021 2022 2023

5-Year Average

. DomesticConsumer
AmorepacificCorp. KOSPI200 Goods

0.8 0.8 1.0

With strength in R&, high level of in-house
production result in relatively greater asset
Revenue weakened due to decline in sales of
Greater Chinaand travel retail

* Domestic Consumer Goods: Averageof 72 KOSPHHisted companiesdassified asconsumerstaplesaccording tothe Global Industry Classification Standard(GICS) industry dassification.

Financial Leverage

Total Assets / Equity Attributable to Controlling Interest

13 1.3 1.3 1.2 12

2019 2020 2021 2022 2023

5-Year Average

AmorepacificCorp. KOSPI200 Sl
Goods

1.3 3.8 2.5

Maintaining a stable financial leverage
dueto lowdebt ratio
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Considering high correlation between ROE and stock price, recovering ROE through improvement in
profitability is essential for enhancing corporate value

Our Company
Current I Correlation Between ROE and Stock Price
Business
. —O—ROE —O—PBR
= Historyof Financial Performance 18.6%

. Our Company

II. Mid-Term Business Target

Market Capitalization

[11. Mid-Term Business Plan
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
[V. Howwe communicate
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By focusing on structural improvement to enhance business competitiveness through portfolio rebalancing etc., the
company set the stage for new growth by exploring new markets focused on Western regions, expanding sales

from emerging brands and acquiring new brands

Our Company
Current | Sales Mix by Overseas Region" | Sales Mix by Brand?
BUSi ness m Greater China Other Asia m Western Regions B Emerging Brands = Others m Major Representative Brands

= Recent Business Performance

2019 2023 20243QYTD 2019 2023 20243QYTD
I. Our Compan o
: . : , : Enhanced stability of profit structure by
LMdT e Achieved visible results in global rebalancing by expanding e e s PR g e s e
‘ ‘ sales in Western markets and conducting M&A 9 P - 1ng EMeTng
1. Mid-Term Business Plan and strengthening our presence in overseas markets

T)Major Representative Brands: Sulwhasoo, Ryo, Innisfree / Emerging Brands: Laneige, COSRX, Hera, Aestra, lliyoon

11
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Aligned the interests of employee and management with corporate value by operating a comprehensive
stock-based compensation system

Our Company
Cu rrent | Stock-Based Compensation System
= Stock Compensation
5% ) Q
M “Share Buyback/Stock Grant b
1 10-Year Long Service Employee Stock RSU
pirit Bonus Award Purchase Plan (ESPP) (Restricted Stock Unit)
Reward treasury Grant treasury stocks wort'h To lf:hlzlggtef:a\;vfo ;/;Jcl)tll?t;::y Offer treasury stocks as compensation
stocks as bopus to 37g of gold to employees leth colsnpany rewardern ol based on the company's performanceand
oeur;s;?:y(: 259 more than 10 years of service stockcas follows: individual contributions

Stock Purchased : Stock Reward = 2:1
(ESPP is operated based on
company’s performance)

. Our Company

II. Mid-Term Business Target

Strengthen responsible management and secure driving forces for continuous enhancement of corporate value
1. Mid-Term Business Plan through a stock-based compensation system linked to individual performance

[V. Howwe communicate

12



AMOREPACIFIC

CORPORATION

Despite fluctuations in profitability, the company maintained a stable dividend payout ratio to sustain shareholders’
trust, and recently announced a long term dividend policy to enhance the company’s credibility in the market and

ST ensure dividend payment predictability

I Trends in Dividend Payment and Payout Ratio I Cash Allocation by Major Item? (2021~2024 2Q)
Current Y g e

Dividend Payment(KRW bn) —0— Consolidated Dividend Payout Ratio(%) <=<© <<+ KOSPI 200(%) . . . . .
Acceleration of business portfolio reorganization through

[ ]
BUSI ness O 156% increased investments in new business, induding M&A
= Dividend Policy 1o, 35% [Unit: KRW bn]
O....... o —— O 35% Cash flowfrom Major Cash Outflow
29% O tteeu, o g © business operations
------ . <€ CAPEX
....... o

€ Investments in new business

68.6 67.6
54.9 47.0

2019 2020 2021 2022 2023

_ - _' € Shareholder Returns
The 5-year average consolidated dividend payout ratio is 57.9%, 793.7
surpassing the KOSP1 200 average™ of 29.9

* Updated Dividend Policy (2023~2025) 437.5
I. Our Company Dividend payout ratio set at 35% of the net profit based on Amorepacific Corp.’s

consolidated finandial statement”

II. Mid-Term Business Target

Toincrease shareholder benefits, the dividend payout ratio has been upgraded Cash balancein Cash Balance
I1l. Mid-Term Business Plan from the previous 30% to approximately 35% beginning of 2021 byend 0f20242Q
V. How we communicate ) Bxduding one-off, non-recuning profitsandlosses. Upto 50%oftheannualfreecashflow.
2)CAPEX=acquisition/disposal of tangibleand intangibleassets, newbusinessinvestment =acquisition of stockinvestment, cash outflows related to business integration, shareholder retum = dividends andsharerepurchases, other=changesin borrowings/leaseliabilities, cashinflows oroutflows due toforeign currency translationadjustments, etc.

13
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Business
Review

. Our Company

1. Mid-Term Business Target

[11. Mid-Term Business Plan

[V. Howwe communicate

AMORE

In order to maintain corporate value over the long term, sustainability needs to be secured through both
enhancement of fundamental business competitiveness and improvement of governance structure protecting

stakeholder benefits

PACIFIC

CORPORATION

| Condusion
= Reinforce foundation for revenue and profit expansion through = Strengthen stakeholder engagement to secure sustainable
business structure improvement growth drivers

= Prioritize the improvement of ROE considering the high = Aim for continuous policy and system improvements to enhance
correlation between ROE and stock price shareholder rights in the mid to long term

Select key financial indicators to achieve Select non-financial indicators which enhance the
balanced growth in revenue and profitability governance structure to establish a virtuous cycle for
through the optimization of business portfolio increasing corporate value
Revenue Growth Rate ROE Shareholder Core Governance Sustainability
Operating Margin Return Policy Indicators Management

14
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Business
Goal

. Our Company

1. Mid-Term Business Target

[11. Mid-Term Business Plan

[V. Howwe communicate

I Goalfor Value Up Initiative

AMOREPACIFIC

CORPORATION

Business Target

AMOREPACIFIC

The company will strengthen its capital efficiency through revenue growth and profit improvement, and
continuously enhance its business structure to achieve a virtuous cycle for enhancing corporate value

Revenue CAGR OPM ROE
1 00/0 ® 1 20/0 ® 7“'80/0
(2024-2027 average) (2027) (2024-2027 average)
Shareholder Return Policy Achieve Sustainability Management

* Aimtoenhancedividends through
earningsimprovement

Compliance Rate of 80% for
Key Governance Indicators

* Achieve Net-Zero based on SBTi by 2050
* Establisha circulareconomy
for packaging materials

CORPORATION

15
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Business
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. Our Company

II. Mid-Term Business Target

I1l. Mid-Term Business Plan
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Achieve both quantitative and qualitative growth by stabilizing the new business portfolio, and leverage such
experience and capabilities to successfully establish a business structure that continuously creates future

growth opportunities

Pursue a balanced growth and profitability 2019-2023

by optimizing business portfolio Rev. CAGR '\éi%ai‘;]e wp  10% (2024-2027 average)

52% = 12% (2027)

34% QEP= 7~8%(2024-2027 average)

B Enhance Brand Competitiveness

= Profitability improvement for major representative brands

= Achieve continuous revenue growth for global leading brands Revenue —O— OPMP%)  —O= ROEC%)

= Secure additional growth by nurturing next global brands o
7.7% _— 12%
. ROE7~8%
E Accelerate Global Rebalancing (20242027 average)
= Normalize business structure in Greater China 0.8% 4
10% 1t
» Expand brands and customer base in United States, Japan, Europe
= Secure the next growth momentum by penetrating emerging .
markets 19 20 21 22 23 24(B) 27(F)

16
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[V. Howwe communicate

Enhance the profit structure of major representative brands by targeting specific countries/customers and nurturing
key products by each brand
Mid-Term Business Plan
Business — Growth
Road ma P Secure strong profit structure for
= Strategic Direction major representative brands
Enhance -
B ot Increase in operating profit contribution by recovering profitability of major brands
Sulwhasoo INNISFree RYO
Tumtopositivegrowth Achieverevenuegrowth Strengthensales growth momentum
for puredomesticsales mainlyin USand Japan of domesticmarket
Increase product mix of Enhance profitability Drivesalesgrowthin China through
. Our Company ‘Concentrated Ginseng Line’ byimproving China business high performance of key products
inSulwhasoo China sales structure thatmeetcustomerdemands
II. Mid-Term Business Target

17



Mid-Term Business Plan

Business
Roadmap

= Strategic Direction
Enhance
Brand Competitiveness

. Our Company

II. Mid-Term Business Target

I1l. Mid-Term Business Plan

[V. Howwe communicate
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Achieve profit growth and strengthen market presence through diversification of portfolio and products for
global leading brands

Profitability Growth

Achieve continuous growth for

global leading brands

LANEIGE COSRX

*  Expandskincare portfolios and solidifyleadershipinlip category *  Accelerateglobal expansion by diversifying productsand categories

* Expandtonextemergingmarkets by leveraging presenceinwestemmarkets (

Z )
\ f“

. =1

SLEEPING MAS
\ i

L
. 3

— COSRX

18
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Nurture next global brands by brand specific global expansion strategies tailored to diverse needs and trends of
global customers
Mid-Term Business Plan
Business pofiabiy Gt
ROad map Achieve additional growth drivers through
= Strategic Direction 3] nextemerging global brands
] Enhance
Brand Competitiveness H E R A A E ST U RA | LLI YOON %
*  Enhancekey product competitivenessin *  Expand market presencetoglobal dermamarket * Strengthen portfolioto meetthedemandsof global
foundationand lip ) dermacustomers
* Nurturenextkeyproducts and categories
*  Accelerate penetrationintoAsian luxurymakeup »  Utilizeossborder channelstodriveglobal expansion
market ‘
_Ie - -
=\ gt
[. OurCompany / ® ESTURA \ ‘ S_— ’HDCN"H ILLIYOONE
II. Mid-Term Business Target . ‘ ‘ > | &
: - -

[V. Howwe communicate
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Achieve both revenue growth and profitability in global markets by implementing differentiated strategies for

channels/brands/marketing tailored to the characteristics of key regions with leading global beauty trends
Mid-Term Business Plan

Business pofiabiy Gt
Road maP Greater China US/EU/Japan Emerging Regions
= Strategic Direction .
tegA - Normaline business structure Accelera:ﬁ gtrowth a:g strengthen Enter emerging markets
|11 ArKEL compettiveness for additional revenue growth
Global Rebalanding through brand/customer expansion
Enhance profitability . .
by mproing busiessinuu roug eyt nadhrgon i
and streamlining offline channels gnrey * 9 P P
Concentrate to nurture key products Strengthen market presence Diversify business categories
of major brands with diversification of brand/product/category suchasdermaand haircare
Strengthen e-commerce capabilities Reinforce marketing activities Increase influence based on high performance
by optimizing KOL utilization focusing on major digital platforms of US/EU
. Our Company
II. Mid-Term Business Target Accelerate Global Rebalandng
by executing optimized market expansion strategies for key beauty trend hubs

[V. Howwe communicate

20
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[V. Howwe communicate
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Aim to increase dividend payment by leveraging profits generated from business structure improvement,
and continue to optimize capital allocation considering the need for future growth investments in response to

changes in business environment

Shareholder Retum Policy

From 2023 to 2025,
dividend payout ratio is 35% of net profit

on consolidated financial statement
*Within 50% of Annual Free Cash Flow

Increase dividend payment throughimproved profitability
by strengthening competitiveness of business portfolio

Aim to enhance long-term shareholder value by strengthening fundamental business
competitiveness, rather than relying on one-time measures
' ]: Dividend

Netincome
attributable to
shareholdersof

parent

company

2019 2020 2021 2022 2023 2027

+

Optimize capital allocation with balancing shareholder
returnsand investment for growth

Continue to seek optimal allocation between investment for future and short term shareholder
returns under the purpose of enhancing long-term corporate value

21
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. Our Company

II. Mid-Term Business Target

I1l. Mid-Term Business Plan
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Increase the compliance rate of key corporate governance indicators by improving related policies and systems to

establish a healthy governance structure

I Compliance Rate of Key Governance Indicators

Resultfor2023 Targetfor2024

(3% > 80%

Enhance compliance related policies to improve
the predictability of shareholder dividends

New complianceindicators

Enhance predictability

of cash dividends

Amended company articles to adopt the process of ‘confirming dividend amount
first, then designating payout date’ (March 2024)

I Board of Directors

Enhanceindependence, expertise, and diversity of Board of Directors

Mixof extemal directorsis required tobe over50%

Independence
-Six out of total ten board members should be external directors
Appointdiverseextemnal expertsas membersof Board of Directors
Experti and committees
pertise - Accounting, Finance, Business Administration, Marketing, IT/Digital,
ESGetc

Appointdirectorsbased on practical experienceand expertise,
Diversificatio]  Withoutanydiscrimination based on gende; region, educational

badkground, disability, nationality, race, or cultural background
- Female ratio of BoD: 30%

Continue to communicate with BoD regarding Value-Up initiatives

! |

Set goals for Report to Timely ~ —> Changesinexecution
Valueup —>  Boardof = —> communication
initiatives Directors withBoD —> Progress assessment

f |

* Reportedto Boardof Directorson Value-up initiativesin October2024

22
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Strengthen sustainability management by executing initiatives on climate change, energy management, and

enhancing circular economy

I Achieve Net Zero based on SBTi Net-Zero Standard" | Enhance a circular economy of packaging

SBTi Scope 1&2 Reduction Target

Year NetZero  (Unittc0x)

- B9% 1 6% | 90% |

\4 : :

v . Reduce
V' 10%offset the use of
2020 2030 2040 2050 new plastics
SBTi Scope 3 Reduction Target

Year NetZero  (UnittcOx)

L 575% |
v

%%

V

10% offset
2020 2030 2040 2050 :
Collection
and recycle of

Key solutions for reduction cosmetics

Direct/indirect emissions (Scope 1&2) Supplychainemissions (Scope 3) containers
Achieve RE100 by 2025 Procure low-carbon packaging materials
and enhance energy efficiencyin all and supportsuppliers in reducing carbon

business sites emissions

Reduce plastic usage
by spreading campaigns for re-fills and
eliminating unnecessary plastics

Use 30% recycled plastics
for PET bottles by 2030

Encourage customer participation in
empty bottle collection campaign
(available both online and offline) and
recycle the empties collected

1) Achieved SBTi certification in July 2024

23



AMOREPACIFIC

CORPORATION

Enhance market trust by transparently providing key information on current business and strategies through
increased mutual communication by greater C-level engagement and diversification of communication channels

How we communicate

Ma rket Major Communication Activities

Com m u n ICatl O n * Postinformation of the Annual General Meeting on the Annual

company’sofficial website

o General
* Introduce Electronic Voting System to encourage Meeting
shareholders’ active participation and suggestions
* Actively respond to demands for online and offline meetings
with institutional investorsand analysts R

* Communicate key issues of the company through
participation in domesticand international NDR/conference

Strengthen Communication

Earnings
Release

Public
Disclosure

Communicate market environment and short term outlook
through quarterly eamnings results

Deliver key issues promptly during quarterly earnings results and
receive feedback from investors

Execute publicdisclosurein accordance with Financial Supervisory
Service, Korea Exchange, and Fair Trade Commission

Expand scope of disclosure incdluding Corporate Governance
Report, Sustainability Report, and Shareholder Return Policy

Expand communication channels and e e .
Increase C-Level engagement pool of investors Enhance accessibility of information

* Increase opportunities for presenting C-Level'spoint ~ * Strengthen communication through small sized

. Our Company ) - )
performance, and future growth strategies institutional investors
II. Mid-Term Business Target ) o
- Quarterly eamings release, Investor Day, etc. * Expand pool of investors and communication
lll. Mid-Term Business Plan > Number of Events Attended by CEO: 2 (2024) — 5+ (2025) channels by extending overseas NDR coverage

IV. How we communicate

of view and directions regarding businessenvironment, ~ management meetings between analystsand

* Report to Board of Directors and conduct timely public
disdosure with regardsto changesand assessmentof the
Value-Upinitiative

* Fadilitate enhancing analysts and investors’
understanding of thecompany’scurrentbusiness

24



| Consolidated Financial Statement

Appendix

State of Financial Position
2019 2020
Asset 5,989,008 5,701,918

Liabilities 1,490,167 | 1,237,520

Shareholder's '\ 100 941 4464398
Equity
Debt ratio 33.1% 27.7%
Income Statement

2019 2020

Revenue 5,580,142 | 4,432,179

Operating

Profit 427,835 143,009

Net Income 223,761 21,869

Operating

0, 0,
Profit Margin Golf e 2l

(Unit: Million KRW)

(Unit: Million KRW)

AMOREPACIFIC

CORPORATION

| Separate Financial Statement

State of Financial Position (Unit: Million KRW)

2019 2020 2021 2022 2023
Asset 4,950,234 4,897,611 5,291,053 5,264,930 5,374,184
Liabilities 574,800 479,193 565,127 416,497 534,563
Sh"";‘z::i’t'}‘fe“ 4375434 4418419 4,725926 4,848,433 4,839,620
Debt ratio 13.1% 10.8% 12.0% 8.6% 11.0%
Income Statement

(Unit: Million KRW)
2019 2020 2021 2022 2023
Revenue 3,913,830 | 3,016,951 | 3,475,233 2,874,462 2,439,436

Operating 440473 158,775 340,131 235367 82,465
Profit
Net Income 329297 104,437 280,076 184011 74,583

Operating

0, 0, 0 o o
Profit Margin 11.3% 5.3% 9.8% 8.2% 3.4%
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