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▣ AGO – ANNICK GOUTAL Acquisition Outline

 On August 2, 2011 (France local time), AMOREPACIFIC’s overseas holding company,
AGO(AMOREPACIFIC Global Operations Ltd.) has entered into a deal to buy 100% stake in the luxury
French perfume brand, ‘ANNICK GOUTAL’.

Strengthen brand portfolio
and Enhance brand image

Increase production efficiency

Accelerate global growth

Reinforce capabilities

 Strengthen perfume brand portfolio
 Raise the image of AMOREPACIFIC’s existing brands through acquisition
of the luxury brand

 Strengthen the image of global beauty company and global business 
capabilities
 Expand the perfume business in Asia, especially in Japan and China, 
with the ‘ANNICK GOUTAL’ products that suit the Asian customers’ taste

 Utilize idle capacity at the perfume factory in France 

 Build global acquisition experience and reinforce capabilities

Acquisition Summary

Objective and Expected Benefits



▣ ANNICK GOUTAL Brand Introduction

1981 ‘ANNICK GOUTAL’ established, 1st boutique
launched on Rue de Bellechasse, Paris

1985 ‘Taittinger Group’ acquired ‘ANNICK GOUTAL’

1988   1st overseas store launched in ‘Bergdorf 
Goodman’ department store in New York

2005 ‘Starwood Capital’ acquired ‘Taittinger Group’

2009 ‘ANNICK GOUTAL’ launched in Asian markets

 The founder Annick Goutal developed the
perfume brand based on her inspiration in nature

 The products utilize high-end natural ingredients
and reflects the founder’s senses

 Perfumes, with 46 various fragrances, contribute
approximate 80% of sales

Brand History Characteristic
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